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Disclaimer:

We provide this material (“this Work”) to inspire
you to do something great. All we ask in return
is that you keep it confidential, and if you’re
inspired to use this Work, you let us know first.
This Work is provided “as is” without warranties
and licenses, on a non-exclusive basis. If you're
inspired to use this Work, you’re responsible for
obtaining the necessary rights and clearances
and complying with all applicable laws.
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The spectrum of Meta ad products designed to

help dealers’ needs and objectives:

facebook

@ EndoMoto

R

Hot Summer Nights
Sales Event

endo-mota.com
The Endo Moto Sales Event is here!

Leammore

2 comments 1share 68 views

Q comment £ snare

o
0 ke

& EndoMoto
=2 sponsored

Learn more

The all-

[ o

Stories

Feed:
Image + Video

Reels
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facebook + Q

Instagrom (VN
© e

Find your perfect
2024 Endo 02?

@ EndoMoto of Chicago
Sponsored

‘We are fully stocked with new and used
models of the Endo 02 EV. Come and check
out our selection today!

2023 Endo 02 EV 2016
$28,888 Shop Now |
Click to Messenger | L3
o O v m oY Like Q) comment 2> Share
83,343 views
Find your perfect Endo 02 EV with Messenger today!
It's easy, just take a 3 question quiz and you'll meet
your perfect match.

Automotive
Inventory Ads

Click to
Messenger

Instagram - Q

EndoMoto

Sponsored

How much

gas money
could you save
with the

Endo O2 EV?

Learn More

Qv
83,343 views

Test drive the Endo 02 to seeif it’s right for you
Click to Messenger to schedule your test drive today.

Instant
Experiences

®

facebook + Qe

EndoMoto
‘Sponsored

It doesn't just look good

Ready to test drive the
2024 Endo 02 EV?

Form on Facebook i
The All-New 2024 Endo 02 EV anee
O

Reos  Mataiphce  Prome  Nowfcatons M

Lead Ads

+ QO

facebook

@ EndeMoto e X
Sponsared

The All-New 2024 Endo 02 EV... See more

Ski th the Endo 02 Fast chart
ip gas with the En rpss ast chas

00317 5 comments
oY Like Q) comment £ share

Carousel Ads
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However this playbook will focus on some
best practices, and how to build for Reels.
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facebook + Q O facebook + Q ©

EndoMoto e X
Sponsored - &

Get $2000 cash back all-new 2024 Endo Moto... See more

EndoMoto e X
Sponsored - @

Get $2000 cash back all-new 2024 Endo Moto... See more

Add branding and
messaging to image ads

Be sure to include branding and any main
messaging or CTA within your image
creative to help it get across quickly

as people view their feeds.

$2000 Cash Back
endo-moto.com
The Blue Skies Summer Sales

event s here.

endo-moto.com

The Blue Skies Summer Sales

event is here.

O 439 O 439
db Like Q Comment A> Share [b Like O Comment ﬁD Share

6 6 B © Q4 = 6 & 8 © Qo =

Reels Marketplace Profil Notifications

Without branding/messaging With branding/messaging

O\ Meta
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Include a call to action

Meta’s products are built to be strong
performers in direct response.

This means that retail automotive
advertisers must think about the desired
action they want from people on every ad.

Your call to action should be clear. Some
examples to consider on your next video or
image ad:

GET OFFER

RESERVE YOURS

SCHEDULE SERVICE

VALUE YOUR TRADE

GET PRE-QUALIFIED

CONFIRM AVAILABILITY

SCHEDULE TEST DRIVE

LEARN MORE

SEE DETAILS
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A Short-Form Video Blueprint

Within OEM program guidelines, here is a way you can personalize assets:

~—— OVER 20 IN STOCK NOW SIGN UP FOR A TEST DRIVE

Highlight your dealership Show the vehicle and message Spotlight the features Call to action or localization
:00-02 :02-05 :05-10 as your end card
:10-12

O\ Meta
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Brands are tapping into
community & culture

3.5 billion

People reshare Reels over
3.5 billion times every day’

Reels is where...

Brands are turning
attention into action

Brands are reaching
valuable audiences

2/3

of people surveyed say they
have followed a business after
watching Reels?

of people surveyed say that
Reels ads have helped them discover
a new brand, product, or service?

0() Metq 1: Meta Q4 2023 Earnings, Feb 2024 2: Meta-commissioned research with GWI, 2023. Base: 6,758 heavy short-form video consumers (1,178 in Brazil, 1,110 in Germany, 1,178 in India, 557 in Japan, 515 in South

Korea, 1,113 in UK, 1,107 in US) aged 16-64 who are at least weekly Reels users.
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. Pro Tip:
Accelerate your Reels with ATy Buidwisinth sfe

zone to more easily
adapt this asset for

these creative essentials: M

q Build for vertical video
Use 9:16 video to make your ad feel immersive

Build within the safe zone

2 To ensure your key messages aren’t
obscured by the Reels Ul

3 Build for sound-on
To help make your video captivating

Experience the all-new electric Endo...

A Q

O\ Meta
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Amp up your Reels
with music and sfx

The Meta Sound Collection brings free,
high-quality music and sound effects to all
accounts to inspire video creation and
expression.

In the collection, you'll find 15,000+ music
tracks from established composers and
songwriters and 1500+ sound effects.

Sound Collection content can be used
anywhere on Facebook and Instagram, and
users are free to edit and mix the sounds
into their videos.

B OO &

Sound collection

Tracks e Sound Effects

@ Ways to use Sound Collection

Great music for your videos

p

Spring Is Here ® Nostalgic Piano... ® Butterflies ® Linger ® Notun Shuru (N... ® Pomp And Circ... ® Cyber
Lyle Workman Daria Novo Giulio Cercato Julia Gartha Jazzy Sadhu Mike Block Ross
Quick picks
|
é :?_V'\"~:—'f‘ w - 7"!:
Electronic i Cinematic Indian African Chill
Sort by Genres Moods Durations Vocals Tempos
Search for a track Recently Ad... = Choose v Choose - Choose v Choose - Choost
13,922 tracks founc
Track Artist Genre T
@ & () upbown GEEZ Pop F:
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Consider building for Reels first

Following these guidelines helps you adapt assets for other placements more easily:

9:16 ratio

Reels

(Build for 9:16 video, sound on,\

following the safe zone.

Add titles/captions to convey
any VO or messaging.

:15 or less for core campaign
assets, longer for specific

\ moments/objectives. )

4:5 ratio
9:16 ratio

Stories Feed
Follow the Reels guidelines Follow the Reels guidelines
to adapt assets for Stories and crop to 4:5 to adapt assets
more easily. for Feed more easily.

Note: some additional reframing
may be necessary.
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How can Reels help dealerships?

Reels can help...

Humanize your dealership.

Build trust with your audience.

Make your dealership modern and relevant.
Promote events, services or special offers.
Make it easier to continually create content
without the need for expensive production.

. EndoMoto
Sponsored
Leam more

Experience the all-new electric Endo...

¥ Thisis your sign =gl
A to get a new Endo today
A

Learn more
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Ways to optimize existing assets for vertical video

Stack horizontal or square Create a blurred background Use panning across wide Bring simple :fm.imation to
video to fill the space effect to fill the space behind images to reveal more a series of still images to
avideo within vertical create video

O\ Meta
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Examples of savvy dealers playing with Reels

Created to entertain Human presence makes this relatable Human presence makes
this relatable
Uses type overlays to help Uses type overlays and sound effects
reinforce messaging to add entertainment value. Created to entertain
Promotes a dealer sales event Shows off vehicle features Promotes dealership experience

O\ Meta
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Try one of these story types as a jumping off point

#1
The Listicle

An editorial approach to
storytelling that uses text

overlays to break down a video
into bite sized chunks.

O\ Meta

H2
Product Demo
Shows off the capabilities or

features of a productin an
entertaining, casual way.

«{l '
FROM MY 9TO 5 JOB

#3
Before & After

Dramatizes the benefit of
your product or service for
your consumer.

#4
Transition Sequence

Uses transitions such as jump
cuts or swipe cuts to bring
visual magic to a collection of
video clips.

=R Wan’f togoon
Jd roadtri

#5
The Photodump

Uses a mix of still images
and video to take us
through a simple story,
often edited to music.
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(Creative Thought Starters)

3 ways the Listicle
could work for dealers

Top lux features you’re going to love on a new EV.
3 easy steps to bringing your car in for service.

Must have accessories for your new [insert model].
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(Creative Thought Starters)

3 ways the Product Demo
could work for dealers:

Demo how easy it is to charge your new EV.
Check out how much gear we can put into the back of this SUV.

Let’s get ready for your 1st drive in the all-new [insert model].

O\ Meta
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(Creative Thought Starters)

3 ways the Before & After
could work for dealers:

Explore different use cases showing how an SUV can go
from blazing a trail to showing up for date night.

Reveal your new inventory, going from a few models to a
fully packed lot.

Show life before & after adding a unique accessory to a
vehicle—like a hitch or a roof rack.
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(Creative Thought Starters)

3 ways the Transition Sequence
could work for dealers:

Use transitions to go from car to car, showing off new inventory.

Use interesting transition shots to quickly take us through the
thorough process of CPO inspection.

Show the transition from someone selling a car to getting into a
new one—all at the same place. With the snap of a finger.
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(Creative Thought Starters)

3 ways the Photodump
could work for dealers:

Me: Wanf to go on

Cut through images to show off vehicle use cases via
A Day in the Life.

Show off your team members, aka the people that make
your dealership and service great, with a photodump of
them around the dealership.

Using a series of images taken around the lot, show off
your breadth of inventory.

O\ Meta




Creative
Diversification

0 Meta



Retail Autos Creative Playbook

facebook + Q O

What is Creative
Diversification?

23 Comments

. - NI
Oo

6 O & S

Home Video Friends Marketplace Notifications Menu

Creative diversification is when advertisers
use different visuals, messaging and
formats in their ad campaigns to appeal to
different audiences. Marketers can use
creative diversification to attract and

endo-moto.com

convert new and existing customers.
O 110 2 comments 1share 68 views
ﬁ Like Q Commen t £ Share

Home Reels Marketplace Profile  Notifications. Menu

"\"‘,,.._,,/' What do you like.most
about Endo vehicles?
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9%

Think of creative as fersrrialiresely
the new targeting

Building differentiated creative can
help reach new audiences and impact
ads performance.

32%

Increased efficiency’

1. Top stat: FB Internal data. We found that the more visually distinct the creatives,* the higher the performance lift of
diverse creatives over identical creatives. We saw that the lift in performance (in test vs control) was 32% when the
creatives in the diverse cell were most visually distinct,* compared to 2% when the creatives in the diverse cell were
most visually similar.*

These results were derived from a scaled backend test comparing the performance of two identical vs two non-identical
(creatively diverse) creatives in 2703 ad sets across verticals from 04-04-2021 to 04-26-2021. This analysis was limited

to static ads only.

*Visual similarity as defined by distance in a vector-based, ML-derived mapping of image contents.

O\ Meta
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A visual example of the spectrum of diversification

facebook + Qe facebook + Qe Reels v Reels - facebook

— w EndoMoto - X All-New Endo models Skip gas with the -
\:,__ od-@ Sponsored - @ . ed - @

72 o All-New Endo 02 EV

A
Get $2000 cash back all-new 2024 Endo Moto... Get $2000 cash back all-new 2024 Endo Moto... S O o APR

Our inventory is fully stocked with the latest from Endo.

$2000 Cash Back $2000 Cash Back

koGt oos endo-moto.com

. com = — endo-moto.com
The Blue Skies Summer Sales b Sides Surrane; Salen (&) EndoMoto (DT The Biue Skies Summer Sales Loam more
eventis here. G = \=Z event s here.
0430 O 439 Q439
Y ke Q) comment 2 share dY Like Q) comment £> share

Y Like Q) comment £ Share

. Reels  Marketplace  Profle  Notifications s fasls: (Mekeiplecs:  Pofie:  ososions

Menu

6 ® 8 © 4o =

Similar messaging, Differentiated messaging, Djfferentjated messaging,
similar visual style similar visual style differentiated visual style

O\ Meta
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Diversify through People are motivated to buy a vehicle for different reasons.
Your messaging strategy should highlight a variety of motivators.

C Creative ) A few examples:

KEY MESSAGE:

UNIQUE SHOPPING KEY MESSAGE: KEY MESSAGE:
EXPERIENCE PRICE + INVENTORY SEASONALITY
facebook + Q O

Instagram O @
@ EndoMoto of Encino . @ g:g:sl\g;tg of Chicago

Sponsored
Not only the best selection but also,
Endo of Encino \ TH.E BEST PRICE. Come into Endo of The new I'Endo o2 will hc.:ve you |
made it easy to find = = Chicago today! going into Summer like...

my perfect match,
test drive, and
get financing.

O\ Meta

) 2023 Endo 02 EV 2016
i $28,888

Learn More
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Diversify through

Placements

facebook

e EndoMoto
Spornerad

endo-moto com

O\ Meta

EndoMato &
<@

10 test drive the 2024 Endo 02
g EV? | can help you with that.
=

The All-New 2024 Endo 02 EV

Leverage multiple formats, including Reels, and placements to help grow your

audience. Advantage+ placements will automatically find the most cost-effective
placement for your ad and increases the chances that your target audience sees it

Instagram -

o ® facebook + Qe

EndoMoto
Sponsored - &

The All-New 2024 Endo 02 EV... See mo

‘Skip gas with the Endo 02

Fastchart
mare

00 v

Qv

83,343 views

bal E(\m

h Q ®
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